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To register for upcoming webinars, view an archive of today’s webinar or see On-Demand 

webinars on related topics, please visit: www.wattagnet.com/webinars
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July 1, 2020 “How to control mycoplasma infections in poultry flocks,” 
sponsored by Boehringer Ingelheim



Boehringer Ingelheim

Innovative medicines for people and animals for more than 130 years been what the 

research-driven pharmaceutical company Boehringer Ingelheim stands for. Creating value 

through innovation for human pharmaceuticals, animal health and biopharmaceutical. 

Boehringer Ingelheim believes that prevention is better than cure and therefore focuses 

on developing innovative solutions in the areas of vaccines. With a rich product line of 

advanced preventive health products, tools and services, the company helps its clients 

caring for the health of their animals.

For additional information on products and services offered by Boehringer Ingelheim, 

please visit www.boehringer-ingelheim.com
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Today’s Speakers

David Hughes

Imperial College London, and 

Royal Agricultural University, U.K.

Sponsored by

Chris DuBois

IRI 



David Hughes is Emeritus Professor of Food Marketing at Imperial 

College London, and Visiting Professor at the Royal Agricultural 

University, U.K. He is a much sought-after speaker at international 

conferences and seminars on global food industry issues, particularly 

consumer and retail trends. David has lived and worked in Europe, 

North America, the Caribbean, Africa and South East Asia and has 

extensive experience as an international advisory board member with 

food companies and financial service organizations on three 

continents. He has worked with meat companies and spoken at global 

meat events in five continents. His views on food issues and, 

particularly, meat are much sought after by the media and food 

businesses in many countries of the world.
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Dr. David Hughes

Emeritus Professor of Food Marketing

Covid-19: Impact on the Global Poultry Industry

Thursday, May 28th, 2020

When It Comes to Food, How Might 

Consumers Change Their Behavior 

in a Post-Covid World?  

@profdavidhughes

www.supermarketsinyourpocket.com

 



What’s the Most Likely Shape of the Economic Recovery Curve?

Calming or Scary?!

May 25th, 2020



Population 2020 69.8 Million

Population 2020: 67.9 Million

Consumer Behavior Post-Covid Will Reflect, Amongst Other Things, Their Experiences and Worries from 

the Lockdown Period and Their Reflections on the Family and National Risks Associated with the Pandemic

Who Do You Think Will Be Most Sensitive About Eating Out in Restaurants?

Population of UK 67.9 Million

Population of Thailand 69.8 Million



May 9th, 2020

Biggest Consumer issues:

• Household income

• Health of the Family

• Food Safety

• Food Security

Although Particular Turbulence

In North American Meat Sector!



Source: Nan-Dirk Mulder, Rabobank presenting at IEC Webinar, April 22nd, 2020. Some Additions by Hughes, May 15th, 2020

The Scramble for Value!



In Asia & Latin America, Eggs are a Core Source of 

Protein In Meals & Snacks Sold Throughout the Day.

Recession-Proof Comfort Food When Money’s Tight!



Red Meat Should Keep Out of the Way 

in  Global Battle Between Intensively

Produced Chicken and Fish

Scramble for Value will Intensify Battle!

*

* China imported 1.35 million tonnes of Pork January-April 2020: The ASF Factor



What Did We Rush to Buy?

Comfort Food, Old Favourites,

Storeables, Indulgent Snacks,

Staples, Value-Priced Protein! 



April 30th, 2020

April 24th, 2020
April 29th, 2020

April 23rd, 2020

It’s an ILL Wind that Blows No One Any Good!

April 30th, 2020

April 28th, 2020
April 5th, 2020



May 5th, 2020

May 5th, 2020

April 7th, 2020

May 25th, 2020



Particularly in China, Accelerated

Decline of Wet Markets as Major

Source of Fresh Meat Purchases

Hughes commentary



Pre- and Post-Covid 19 Strong International Growth in Convenience Store Retailing

December, 2019

Number of 7-Eleven Stores by Country, 2019



New Aldi Store in Shanghai
It’s a Lot Fancier than My Aldi Store in the UK!

Hard Discount Stores Set to Increase Grocery Retail Share in Income-Constrained Markets



”If the adage that it takes two months to form a habit holds,

the economy that remerges will be fundamentally different.”

May 2nd-8th 2020

May 1st, 2020



Triple Onions in the Takeaway Whopper:

Making a Positive from Social Distancing!

Restaurants & Cafés Become Takeaways



March 27th, 2020

Street Food in Emerging

Markets Competes on Price

With Home Cooked Food.

Eating at Home Could Be

Eating Street Food At Home!



There’s Plenty of

Food Delivery

Options in Bangkok!

Grab Taxi Acquired

Uber in SE Asia to

Extend Its Ride and

Food Delivery Services

April 14th, 2020

Deliveroo Open “Dark/Ghost” Kitchens in HK



Frozen Food Gets a Fillip from Covid-19!

Home is the Hub! It’s for Living and Working.

More Home Cooking?:

• More about “Meal Component Assembly” 

than Cooking Like Mum!

• Convenience Trend Continues: Convenient

to Buy, Prepare, Consume & Dispose



Meal Delivery Platforms and Meal Kit Providers

Some Struggled Pre-Covid BUT Now Booming! 

May 4th, 2020

World-Wide Shoppers Seek Meal Solutions

Not Meal Problems. Buy “Meal Components” 

and Assemble Them (“Cooking”) at Home!

Here’s  a Salmon Starter,

Steak & Fries, Profiteroles,

and a Bottle of Wine:

$18 – Is that a Deal?



Chicken and Eggs are on the

Side of the Angels on Most

Countries Healthy Eating Maps 



Concerns About Food Safety Will be Elevated Increasing Interest in Local Food.

Certainly, Contactless Payment will become Pervasive. And Food Cultures Where

Meals are Shared (e.g. Asia) may see Changes.



The Notion of “Climate-Friendly and

Planet-Friendly Diets” are Gaining 

Substantial Traction. Just Ask Your 

Children/Grandchildren!

This is Good for Plant-Based Food.

Global “Climate Change Strikes”

Friday, September 20th, 2019

Greta at a Mass Rally

of School Children In 

Bristol, UK

February 28th, 2020

September

2019

February 14th, 2020



August 9th, 2019

January 21st, 2020

January 23rd, 2020

January 31st, 2020



November 26th, 2019

What Impact Would Your Product

Have on the Nutri-Score?

And What About the Impact

on the Upcoming Enviro-Score?

April 27th, 2020

April 28th, 2020

Tesco trialing Eco-Labels

With WWF. Quorn Already

There!



Relative Greenhouse Gas Emission Impact of Selected Protein Foods* 
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8 Eggs



March 16th 2020
Lead Investor

May 5th, 2020

May

2019

Investments in Plant-Based 

Meats

• 2019 $747m of which $290m

• 2020 1st Q $741m of which 

$500m



May 5th, 2020



August 21st, 2019



March 4th, 2020

February 24th, 2020

August 12th, 2019

June 12th, 2019



February 13th, 2020

August 26th, 2019

September 30th, 2019



November 2019

January 17th, 2020



April 21st, 2020

April 21st, 2020

April 30th, 2020

May 20th, 2020

Growing Interest in

Plant-Based Meats

in China



Social Pressures Dictating Choice

Remind Me Again What We Can’t Eat?:
• Anything with palm oil as an ingredient

• Chicken that’s been fed soy from Brazil

• Fish that is unsustainably sourced

• Any meat with hormones/antibiotics

• Shrimps caught by slave labor in Asia

• Eggs from chicken in cages

• Beef that has destroyed the Amazon

• Pork from pigs contained in stalls

• Anything with GMOs

• Anything in a non-recyclable pack

• ………….. etc.

Post-Covid, What are the Major Social Issues which

will Disturb Growth in the Global Chicken & Egg Industry?



April 15th, 2020



January 6th, 2020

January 9th, 2020


